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Business Ethics

Corporate Governance

Grievance Mechanism 

Number of Directors 13
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Combined

2

6

14
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Combined
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5
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Separate
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13
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Combined

1

4

Number of Independent Directors 

Chair/CEO Role 

Number of Women on Board 

Number of Diverse Board Members by Race or Ethnicity 

Diversity Considered during Director Nomination 

The Company encourages all individuals to immediately report any concerns or 
suspected violation of this Policy, our values, Corporate Code of Business Conduct, 
global or local policies or the law. Employees may bring their complaint to their 
supervisor, any other supervisor at the Company, the Chief Compliance Officer, or a 
Human Resources Business Partner. We also offer several additional ways for our 
employees, as well as contractors, distributors, customers, vendors, or members of the 
general public to report concerns or suspected violations. Reports may be anonymous, 
except where restricted by local law. The Company prohibits and will not tolerate 
retaliation against any employee for making a good faith complaint or for participating 
in an investigation of such a complaint. Several different methods to report are 
available on our webpage.

The Board believes that the Board, as a whole, should possess a combination of skills, 
professional experience and diversity of backgrounds necessary to oversee the 
Company’s business. In addition, the Board believes that there are certain attributes that 
every director should possess, as reflected in the Board’s membership criteria discussed 
hereunder. The Board's criteria include business experience and skills, independence, 
judgment, integrity, the ability to commit sufficient time and attention to Board activities, 
and the absence of potential conflicts with the Company's interests.  The criteria are 
considered in the context of the perceived needs of the Board as a whole and seeks to 
achieve a diversity of occupational and personal backgrounds on the Board, including 
professional experience, geography, race, gender, ethnicity, and age. Accordingly, the 
Board and the nominating and corporate governance committee consider the 
qualifications of directors and director candidates individually and in the broader context 
of the Board’s overall composition, as well as the Company’s current and future needs.

Governance
of Sustainability Board Oversight of ESG 

Herbalife Nutrition Board of Directors formed the ESG Committee in 2020 and 
appointed three Board members to it. The ESG Committee provides guidance and 
advises the Board on the Company’s ESG-related strategies, initiatives, investments 
and policies. For the ESG Committee charter, please visit 
https://ir.herbalife.com/committee-details/esg.

All the data reported in the Index are global unless speci�cally indicated.

https://company.herbalife.com/ethics-and-compliance
https://ir.herbalife.com/committee-details/esg
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https://ir.herbalife.com/static-�les/6d9da6d1-8ae4-4a2e-bb86-5395d672f51b

https://ir.herbalife.com/static-�les/7f15bfb7-a557-4238-8c19-338da5551c8d

Product Lifecycle Impact

Customer and Distributor
Satisfaction

Responsible Marketing Policy

Product Labeling and Claims Policy

Herbalife Nutrition does not market its products to children. For more information,
please see the Marketing to Children Policy.

We commit to providing fact-based and easy-to-understand information on product 
labels, which informs our consumers’ choices for a healthy diet and lifestyle. We also 
commit to making only adequately substantiated claims on our product labels, other 
collateral and in advertising.  For more information, please see the Product Labeling 
and Claims Policy.

Recyclability of our Packaging by Customers

Each region has recycling programs ranging from awareness and education            
campaigns for recycling and upcycling to creating collection sites in our warehouses   
for our distributors, members, and customers. Local recycling organizations pick up 
recycled materials from these collection sites. For more information, please see the                
Environmental Sustainability Statement.

Customer and Distributor Satisfaction Survey

We conduct annual surveys among customers to understand their satisfaction with 
their experience in our top 10 markets. We also conduct, at multiple key touchpoints, a 
pulse survey to measure satisfaction of our customers and distributors using a net 
promoter scoring system regarding our member-facing websites, member services 
programs, and refund and repurchase call centers in US

Recycled Materials Use 

In 2021, we started to incorporate 25% post-consumer resin (PCR) into our product 
packaging for our flagship product (Formula 1 Healthy Meal Nutritional Shake Mix) 
available in North America. We will expand to other regions in 2022. This change will 
remove more than 475 metric tons of plastic from production and waste stream.       
For more information, please see the Environmental Sustainability Statement.

Animal Testing Animal Testing Policy
Herbalife Nutrition does not test products on animals, except to satisfy legal obligations 
and regulatory bodies.  For more information, please see the Animal Testing Policy.

Product Return and Buyback Requests (% of product sales) 0.12 0.1 0.1 0.1

2 On the 2020 10-K, we are reporting % of net sales.

All the data reported in the Index are global unless speci�cally indicated.
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51% 51% 50% 50% 

Health & Safety

Diversity & Inclusion

Human Rights

Employee Turnover Rate (voluntary/total) 

Health & Safety Policy 

Percent of Women in Workforce 

45% 45% 46% 46% Percent of Women in Management (manager and up) 

30% 34% 30% 28% 

0.52 0.50 0.41 0.47

1.52 1.59 1.42 1.59

Percent of Women in Executive Management (vice president
and up) 

72% (U.S.) 72% (U.S.) 71% (U.S.) 71% (U.S.)Percent of Racial or Ethnic Minorities in Workforce 

57% (U.S.) 56% (U.S.) 55% (U.S.) 53% (U.S.)Percent of Racial or Ethnic Minorities in Management (manager 
and up) 

Non-Discrimination Policy

Workforce Employee Engagement Survey 
In 2017 and 2018, we conducted annual employee engagement surveys for all 
employees outside of our Corporate functions and North America. In 2020, we 
conducted a global employee engagement survey and launched a new global process 
to administer more frequent “pulse” surveys.

Herbalife Nutrition has policies and programs for material health and safety risks for 
our employees and customers, including Workplace Violence Prevention Policy, Injury 
& Illness Prevention Program and Adverse Event Surveillance and Reporting Policy. In 
2020, Herbalife Innovation & Manufacturing facilities located in Lake Forest, California 
and Winston Salem, North Carolina are certified for the Occupational Health and 
Safety Management System (ISO 45001:2018). 

Our Corporate Code of Business Conduct and Ethics and Harassment, Discrimination, 
and Retaliation prevention policy prohibit harassment, discrimination, and retaliation 
based on race, color, religion, sex, sexual orientation, gender, gender identity, gender 
expression, marital status, national origin, citizenship, ancestry, age, veteran status, 
disability or any other basis protected by applicable federal, state, or local law or 
ordinance or regulation.

Herbalife Nutrition recognizes employees’ rights to freedom of association and 
collective bargaining. For more on Freedom of Association and Collective Bargaining, 
please visit Human Rights Policy.

At Herbalife Nutrition, our first and most important value is to always do what is right.  
Our values are rooted in respect for the human rights of everyone we work with.        
For more information, please see the Human Rights Policy.

Freedom of Association and Collective Bargaining 

Human Rights Policy

Percent of Employees Covered by Collective Bargaining
Agreements 0% (U.S.) 0% (U.S.) 0% (U.S.) 0% (U.S.)

8.20%/12.91% 10.51%/14.15% 11.80%/15.46% 10.96%/15.52%

Lost Time Incident Rate3

Total Reportable Incident Rate3

All the data reported in the Index are global unless speci�cally indicated.

3 Data covers �ve Herbalife Innovation & Manufacturing (HIM) facilities and other facilities and of�ces with > 50,000 sq ft occupancy.

https://ir.herbalife.com/static-files/948cd3d3-e202-4427-9583-612da5d6c8c8
https://ir.herbalife.com/static-files/2c0b0402-c950-4d6a-a66e-877f18e17a50
https://ir.herbalife.com/static-files/2c0b0402-c950-4d6a-a66e-877f18e17a50


3 Data covers �ve Herbalife Innovation & Manufacturing (HIM) facilities and other facilities and of�ces with > 50,000 sq ft occupancy. 
4  In 2018 Herbalife Nutrition launched the Global Month of Purpose, a program dedicated to giving back to the community in the form of employees volunteering together globally in the month of February each year. Due to COVID-19 and 
  non-pro�ts reducing volunteer opportunities, the Company was not able to organize this global program in 2020.
5 GHG Emission intensity is calculated based on the total GHG emission and production volumes from �ve Herbalife Innovation & Manufacturing (HIM) facilities.  

Community

U.S. Political Action Committee (PAC) Contribution Disclosures 

Charitable Contributions in Cash

Public Policy
Political Activity and Contribution Policy

Herbalife Nutrition participates in public policymaking by informing government officials 
about our positions on issues that are important to the Company, our members and 
customers. In the U.S., Herbalife Nutrition maintains a political action committee (PAC) 
that is registered with the U.S. Federal Election Commission. For more information, 
please see the Political Activity and Contribution Policy.

$92,500.00$105,900.00 $128,969.86 $128,500.00

$4,044,709$7,476,366 $5,913,732 $2,080,090

Employee Volunteer Hours 16,760 1,610 (U.S.)4 8,308 4,817 (U.S.)

In-Kind Contributions $779,650 $2,046,204 $629,216 (U.S.) $500,000 (U.S.)

All the data reported in the Index are global unless speci�cally indicated.

Environmental 
Management

Greenhouse 
Gas Emission

Environmental Sustainability Statement

Climate Change Action Statement

Scope 1 GHG Emission (metric tons CO2e)3 7535

Scope 2 GHG Emission (metric tons CO2e)3 18164
GHG Emission Intensity by Production Volume
(metric tons CO2e per metric ton of product)5 0.385
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Climate change is one of the greatest challenges that will directly affect business, 
society and ecosystems. Herbalife Nutrition is committed to doing our part to help 
mitigate climate change risks.  Herbalife Nutrition supports the long-term goal of 
sustainable development and we are committed to doing our part to reduce GHG 
emissions across our value chain to limit global warning to 1.5°C.  For more 
information, please see the Climate Change Action Statement.

At Herbalife Nutrition, we are passionate about protecting the future of our planet by 
making the right choices in an environment where natural resources are constrained.  
Our commitment to environmental sustainability is at the core of our values and critical 
to the promise we make to our distributors and consumers who all care about how their 
food is grown and produced. We are committed to full compliance with all applicable 
legal environmental requirements and to achieve internal objectives. For more 
information, please see the  Environmental Sustainability Statement.

Environmental
2020 2019 2018 2017






